DSI Payments

Card Value Proposition
Analyst.

Agents monitor credit card benefits, track market
changes and propose actions for product and usage
managers.

Card Value Proposition is the combination of rewards,
benefits, fees and conditions a card offers customers.
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All Cards

Filter categories ¥

DBS Altitude AMEX <

Altitude AMEX
DBS

Basic Earn

Up to 1.3 miles per S$10on
local spend (DBS Points
awarded based on total
transaction amount divided
by S$5, multiplied by 3.25
DBS Points, rounded down to

Overseas Earn

Up to 2.2 miles per S$1on
overseas spend (made in
foreign currency) (DBS Points
awarded based on total
transaction amount divided
by $$5, multiplied by 5.5
DBS Points, rounded down to
nearest whole number).
Transactions made overseas
and converted to Singapore
dollars via dynamic currency
conversion are considered
Local Spend.

UOB PRVI Miles Visa <

PRVI Miles Visa
uoB

Basic Earn

1.4 miles per S$1(UNI$3.5
per S$5) on local spend

Overseas Earn

Regional (Indonesia,
Malaysia, Thailand, Vietnam):
3 miles per S$1(UNI$7.5 per
$$5), Other overseas: 2.4
miles per S$1(UNI$6 per
$$5)

B Data Repository

Swipe, or use arrows

Citi PremierMiles

PremierMiles
Citi

Basic Earn

1.2 Citi Miles for every S$1
local spent

Overseas Earn

2.2 Citi Miles for every S$1
foreign currency spent

2 markets

Hong Kong & Singapore

& URL Repository

A Market Activity LI Market Statistics New

HSBC TravelOne

TravelOne
HSBC

Basic Earn
1.2 miles per SGD1 on local
spend (3 Reward points per
SGD1)

Overseas Earn
2.4 miles per SGD1on
foreign currency spend (6
Reward points per SGD1)

Agentic tools / 01

Agent Admin ¢

Show Overview v

- A Analysis Mode

StanChart Journey <

- |
| visa

Journey
StanChart

Basic Earn
1.2 miles per S$1 (equivalent
to 3 Rewards Points per S$1)
for local spend

Overseas Earn
2 miles per S$1(5 Rewards
Points per S$1) for overseas
spend with no cap

<° Analyst Agent
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The tracking problem
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Monitoring credit card benefits is complicated —

even for professionals.

Today, card teams manually check these sources and enter the details into spreadsheets — records that are

often already out of date when needed.

/" Product page

Rewards and fees
Travel and lifestyle benefits

One spreadsheet record Earnrates  Spend caps

When you have

Many categories

for each card

Teams need this information to analyze the market — but manual tracking cannot keep pace.

= Terms & conditions

Spending rules and caps
Eligibility and exclusions

{4  Reconcile the sources

Annual fee Exclusions Travel benefits Offers

Hundreds of cards

across the market

+ Promotion page

Welcome offers
Qualifying dates and conditions

Weekly or daily

changes to keep up with
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What Al alone cannot know cvp.dsipay.com

Al tools can find a current answer.
Professionals need to know what changed.

CVP Analyst is an analytical tool designed for card product and usage managers, from card issuers to card schemes, who constantly need to stay updated on market changes.
See how Al-assisted summaries provide you with powerful analytical capabilities.

How this works

We monitor changes on public card pages, then apply human review and Al-assisted summaries with auditable sources so key updates are clear and reliable. Experience a
demo below.

01  Today's page does not show what changed

Al can retrieve current benefits. To identify changes, it also needs the previous
terms.

Selectacard 09 cards available | < >

Search card or bank..

02 Professionals nheed exact terms and conditions poins CastbackiPoints [— || o CorBrandbies Castiack

Does it apply to supplementary cardholders? Is spend required? What are the
exclusions? Fed - i (a2 [ | = ]
. . fiyvny e e e Moty “bansig
03 Aggregator sites are great for consumers, not professmnals
They provide a useful overview, but not the full conditions, structured context or
record Of changes. Analyze recent changes Last updated: 21 Sept 2026

04  Altools need a map of the market Alagent analysis GPr-56 Luna v

Near-identical card names and overlapping documents need an ontology and
structured records for context. Key Changes

= MNew smartphone-led hero acquisition offer (11 Sep 2026): Mox Credit replaced the Samsung Galaxy promotion as the primary hero banner with an offer
providing up to 7% cash rebate on designated merchant purchases, 12-month 8% instalments, and a welcome reward of up to HKD3, 508 . The Samsung offer
remains available on the page. No end date was provided in the record. Source

+ CashBack qualification shifted from payroll-led to membership-led (1 Sep 2026):

* Mox+ customers: 2% Unlimited CashBack

CVP Analyst Up-to-date market intelligence, agentic context on what is and what changed, and a 30+ category schema built for
advantage professional comparison.
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Market change intelligence cvp.dsipay.com 04

Know what changed—
and the terms behind it.

CVP Analyst links each market signal to the precise prior and revised terms behind it.

Material changes observed in public information. Reviews are periodic; the listed month is when identified, and the update may have occurred earlier. (For Professional Use)

. . . . Explore a different market: cards in Hong Kong > Ask Agent: Top recent market changes >
Singapore - UOB Visa Infinite - lounge access change
Top Change Launched 13 Sep 2026
DBS TravelLah!: New travel debit card launch
DBS launched TravelLah!, a travel-focused debit card for DBS/POSB customers aged 16+ with PayLahl. Its dedicated TravelLan! wallet can be topped up through
PayLan! or DBS/POSB accounts, combining O FX fees, DBS-waived overseas ATM fees with no cap (operator fees may apply), and a $$5,000 wallet limit.
Before After iow e G

Unlimited 12 complimentary
lounge visits passes

Cardmember and one guest Per 12-month membership period e s e e sravees o

« Previous: DragonPass lounge access was described as unlimited for the
principal Cardmember, with one accompanying guest permitted and additional
visits available for purchase, despite a headline reference to 12

Visa Infinite complimentary passes.
UoB Lounge Access Policy Benefit Change N o e . " 2 N Link A
g g P 6 « New: DragonPass provides 12 complimentary lounge visits per 12-month
Card Identlty Beneflt Category Supportlng source membership period, usable by the principal Cardmember or shared with
guests. Excess visits cost US$32 per person per visit, children under two are
admitted free, and replaced-card customers must re-register.

High-fidelity change intelligence shows card professionals where the market is moving.
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Intelligence, not just tracking.

Continuously updated card propositions, a curated history of market changes, and local market statistics give
your analysts the context to assess your cards—and inform what to do next.

Updates: GPT-5.6 Luna added
HKMA Hong Kong Payment Statistics

Hi, I'm your card analyst. | have information on the cards in this market, including detailed TACs. What would you like to Cards KPI from 201301 to 202602 JHCWEG2/20
assess?
What are the top market changes? Credit cards in circulation . Credit card Txns
31,030k End Value % 403,940k End value £

Top market changes

1. Fubon launched the iN ShopBack Visa Platinum — a new online-shopping proposition offering up to 8% rebate on
eligible online spending, ShopBack cashback, and a HK$150 welcome rebate after HK$5,000 spend in the first
three months, Launched 3 August 2026. Source

2. CNCBI launched the JD Mastercard — a new co-branded cashback card focused on JD App, JD Mall Hong Kong

18/ 26/Q2 18/ 26/02
and Kai Bo Food Supermarket, with additional rewards for HK$5,000+ transactions. Launched 29 June 2026.
Source
3. Mox Credit reduced its headline miles earn rate — from HK$4 =1mile to HK$5 =1mile for Unlocked customers
after the promotional window. Effective 1 July 2026. Source
o . Credit card Txns: Retail Sales S Credit card Txns: Retail Sales, Hong Kong spending
Analyst takeaway: Recent activity is concentrated in two themes: merchant-led acquisition propositions—ShopBack
and JD—and recalibration of rewards economics, as illustrated by Mox's miles-rate reduction. This suggests continued
v ex 99 402,112k End Value & 285,528k End Value
competition for high-frequency digital and platform-linked spend, alongside pressure to manage reward costs. ! '
o & P
..
18/ 26/Q2 18/ 26/Q2
Agent (Frontier) © GPT-5.6 Luna

Imagine an analyst with a full view of the market—telling you which changes warrant a response, and why.

*Public data from local regulators, including HKMA and MAS, is incorporated into the Analyst's knowledge base.
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Compare the market.
Design your next proposition.

Knowledge Repo Breakdown of Card Types NEW CAPABILITY g oo

Last updated: 21 Sept 2026 - 5l

EXPLORE 17 Banks

T Schemes Segments 7 Co-brand/miles

Scan. Or focus.

Discover ideas across the market — or dive into your
top competitors.

30 Cashback 21 Points Organic and Aggregator Offers

A visualization of organic and

aggregator welcome offers across
cards in the market

25 Cashback/points

3 Finance Co 108 Cards

6 Co-brand/cashback 10 Co-brand/points

1 Co-brand/miles/points

T Miles/points. 1Miles/cashback

B 2l d

With values only
Basic Earn

=]

Overseas Earn
Earn Type
All Cards CVP feature ¢  Card Scheme :] =
ASSESS Dining

Grocery

ra

Assess competitiveness. : & < :

Transport
iti i n 3 E o
Use Al to compare propositions and examine & oniine
HSBC Red HSBC EveryMile Premier Mastercard HSBC Visa Signat  Shopping
strengths, gaps and trade-offs. HSEC HSBC HSBO HSBE .
Cashback/Points Miles/Points Cashback/Points Cashback/Points Wallet
: . ; L Travel
The credit card that makes it Earn miles faster and spend Enjoy first-class privileges Elevate your lifesty les
easy to earn rewards them the way you want and extra rewards worldwide. Hotel el
D E S | G N Exclusively for HSBC Premier Travel Benefits
banking customers. Delight in
N Lounge Access
an array of extraordinary
Explore your next CVP.
orivileaes at home and Healthcare
. . . . . . Entertainment
Bring those insights into Analysis Mode to inform Other Catogarics
HY Other Benefits
your next card proposition. 3 03 03 ; 03
Partnerships
l ; \fk i e D
§ @ e Expiry
= oo s ! )
Points Exclusion
Pulse CUP Diamond CUP Dual Currency Visa Gold Visa Gold for Stud Welcome Offer (Organic) a
HSEC HSBC HSBC HSBC

v
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DSI Payments

CARD VALUE PROPOSITION ANALYST

Card market intelligence.

CVP Analyst.

01/ MONITOR

Stay current.

Keep card propositions and offers in view as the
market moves.

03 /| COMPARE

Scan. Or focus.

Discover ideas across the market — or dive into your
top competitors.

© 2026 DSI Payments Limited | Don't Stop Imagining | contact@dsipay.com

02 /| UNDERSTAND

Know what changed.

See the history, precise terms and sources behind
each change.

04 / DESIGN

Inform your next move.

Turn market intelligence into informed proposition
decisions.

Helping banks & payment networks better understand their customers and design better products. All rights reserved. Trademarks, brands and logos are the
property of their respective owners and are used solely for identification and illustration; their use does not imply endorsement. Screens shown for CVP Analyst

use publicly available market and regulatory data.
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Works with leading models from
OpenAl, DeepSeek, SpaceXAl and more.


https://cvp.dsipay.com/
mailto:contact@dsipay.com

